
presenting, and reformatting material to fit applicable 
media, such as newsletters, web, brochures, forms,  
letters, contracts, videos, surveys, etc.; and

• possess experience as a management professional in a 
complex, similarly situated organization with comparable 
challenges and structure.

Candidates must possess a Bachelor’s degree with major course-
work in communications, English, public relations, journalism,  
marketing, or a related field. A Master’s degree and professional  
development in communications, marketing, public policy adminis-
tration, or a related field is preferred. Minimum qualifications include 
five (5) to ten (10) years of accomplished strategic communications 
experience of increasing scope with a public agency or with a large, 
complex organization. This must include experience managing a team of 
communication professionals, working proactively with the media to  
establish influential and productive working relationships, as well as  
functioning successfully as a communications strategist and spokesperson 
in a politically charged environment.

THE COMPENSATION
The annual base salary range for the Chief Communications Officer is 
$141,398.40-$191,318.40; placement within this range is dependent upon 
qualifications and experience of the selected candidate. The County also 
offers an attractive benefits plan, including:

Retirement – SBCERA Retirement Formulas:
Tier I 2.0% @ 55
Tier II 2.5% @ 67

Employee Medical – Health insurance premium subsidies for employee 
and eligible dependents.

Dental Premium Subsidy

Vision – No cost for employee and dependent coverage.

Vacation – 80-160 hours per year based on years of service.

Sick Leave – Accrues at a rate of 3.69 hours per bi-weekly pay period.

Holidays – 13 holidays + 1 floating per year.

Administrative Leave – 80 hours per 
year.

Other benefits include: 
• 457(b) Deferred Compensation,  
• Bereavement Leave, 
• Auto Allowance, 
• Short- and Long-Term Disability, 
• Basic Term Life Insurance, and 
• Additional Voluntary 

Participation Programs

TO APPLY 
If you are interested in this outstanding 
opportunity, please apply online at: 

www.bobmurrayassoc.com

Filing Deadline:  
July 13, 2021

Following the filing deadline, resumes 
will be screened according to the 
qualifications outlined above. The 
most qualified candidates will be  
invited to personal interviews with 
Bob Murray & Associates. A select 
group of candidates will be asked to 
provide references once it is anticipat-
ed that they may be recommended 
as finalists. References will be contact-
ed only following candidate approval. 
Finalist interviews will be held with the 
County of San Bernardino. Candidates 
will be advised of the status of the 
recruitment following selection of 
the Chief Communications Officer. 

If you have any questions, please do 
not hesitate to contact Ms. Valerie 
Phillips at:

(916) 784-9080

CHIEF 
COMMUNICATIONS 

OFFICER



THE COMMUNITY
Located in the heart of Southern California, 
the County of San Bernardino is the largest 
county in the contiguous United States. Its 
vast borders stretch from the greater Los  
Angeles area to Nevada and the Colorado  
River, encompassing a total area of more than 
20,000 square miles. With more than 2 million residents and 
24 incorporated cities and towns, San Bernardino County has the 
5th largest population in California and is the 12th most populous 
county in the nation. The County has a workforce of over 21,000.

Nestled south of the San Bernardino mountain range, the County is 
known for its scenic beauty and strategic location within an hour’s 
drive to the desert, forest, mountains, lakes, or beaches. Numerous  
colleges and universities support a strong, diverse local workforce, and 
an unparalleled network of highways, runways, and railways make San 
Bernardino a hub for regional, national, and internal goods movement.

THE COUNTY GOVERNMENT
The County of San Bernardino is governed by an elected five-member 
Board of Supervisors. The Chief Executive Officer provides administration 
and oversight for the County, under direction of the Board. San Bernardino 
County has a FY2020/21 budget of $7.1 Billion and is organized into  
approximately 40 departments.

THE DEPARTMENT
The County Administrative Office ensures that departmental staff provides 
the Board of Supervisors with timely and accurate information and their best 
professional advice on policies and programs. The County Administrative 
Office also provides direction and coordination of staff, and ensures vigorous 
pursuit of Board goals and objectives and implementation of Board- 
approved programs in an effective and efficient manner.

THE POSITION
Under general administrative direction and reporting directly to the 
County Chief Operating Officer, the Chief Communications Officer 
(CCO) oversees and strategically administers and promotes the County’s 
communications. The CCO also oversees a team of communications 
professionals, working to effectively tell the 
County’s story and deliver the Coun-
ty’s message to the public.

It is the responsibility of 
the CCO to create and 
implement communica-
tion strategies utilizing 
all available media to 
shape the County’s 
image, provide the 
public with a deeper 

understanding of the County’s priorities 
and operations, promote the County 
brand and Vision, and establish  
productive relationships with the 
public, community groups, key 
stakeholders, and policymakers.

Additional responsibilities include 
overseeing the Public Information 
Office, Multimedia Services, and Print 
Service functions to create a one-stop 
approach for County department 
marketing efforts in all mediums; coor-
dinating and mobilizing the department 
Public Information Officers and Media 
Specialists to develop a Countywide 
message and coordinated approach 
to internal and external communication; 
and overseeing the messaging for 
Countywide initiatives and proactive-
ly seeking how to best advertise and 
market the County, both internally 
and externally.

Duties of the Chief Communications 
Officer may include, but are not limited 
to: 

• developing clear, engaging, and 
targeted communication strategies 
for diverse audiences including staff, 
residents, businesses, departments, 
community partners, and private 
sector stakeholders;

• developing and implementing pro-
active communications plans ad-
dressing targeted audiences to 
mitigate risk and drive communi-
cations around key issues; 

• engaging with members of the 
County’s executive team to develop 
long-term strategic communications 
goals and priorities; 

• developing a comprehensive crisis 
communications plan that positions 
the County and County depart-
ments to effectively and efficiently 
respond to and manage crises as 
they arise; 

• assisting employee engagement 
programs through critical internal 

communications, helping antici-
pate issues and proactively 
addressing them and advis-
ing departments on the 
best medium of sharing 
and disseminating infor-
mation to achieve desired 
results; 

• managing the County’s 
brand and reputation, which 
includes authorization and 
oversight of the use of the 
County logo, branded suite, 
and/or the County seal; 

• working with departments to ensure  
department communications adhere to County standards; 

• ensuring all department communication is consistent with the San  
Bernardino County brand and platform, and  aligned with strategic goals; 

• developing a digital strategy to build and protect the County brand using 
multiple channels to share content; 

• understands and keeps up with emerging trends in local government, the 
private sector, marketing, and communications;

• defining, developing, and managing the creative direction, brand, tone, 
and voice of communication pieces, ensuring alignment with the County’s 
Vision, Values, and Mission statements; 

• and developing and managing global and specific creative concepts, 
designs, and branding for print, web, annual report, presentations,  
surveys, Power-Point, and video.

THE IDEAL CANDIDATE
The County of San Bernardino is seeking a Chief  
Communications Officer with a strong leadership 
background and collaborative work style that  
fosters teamwork, high motivation, and commit-
ment. The ideal candidate will be a creative and  
talented problem solver and strategic thinker who 
displays natural ingenuity and a passion for high 
quality service and products. The County is seeking a 
strong, hands-on manager who is capable of inspiring 
and energizing staff. Experience in or with the public sec-
tor and working with high level officials is highly desirable.

The County is seeking an outstanding spokesperson with  
a highly developed political acumen and sophisticated  
understanding of the media; a candidate of impeccable integrity 
with a high commitment to the code of business ethics. The 
successful individual must have demonstrated leadership 
skills that include maturity, vision, and the ability to articulate 
and translate the County’s vision and mission into 

thoughtful marketing and communi-
cation. To excel in this position, the 
selected candidate must be  
capable of working with ambiguity 
and a wide range of subject areas 
and priorities. A successful candidate 
will have high-level organizational 
and planning skills to efficiently and 
accurately manage workflow. An  
individual is sought who is comfortable 
working under pressure and tight 
deadlines and is capable of effectively 
managing numerous diverse projects 
and priorities simultaneously.

As a representative of the County in 
both public and private forums, the 
incoming Chief Communications Officer 
must be an exceptional public speak-
er with excellent verbal and written 
communication skills. The ideal can-
didate will display admirable inter-
personal skills, exhibit a dynamic 
and engaging demeanor, and be able 
to quickly establish relationships 
and credibility. The Chief Communi-
cations Officer must be a direct 
communicator who is capable of 
building and maintaining effective 
working relationships with all levels 

of employees, across functional 
lines, and with people from 

diverse backgrounds and 
areas of technical expertise.

The ideal candidate will:

• have a firm grasp of 
regional trends;

• have a mastery of 
strategic corporate com-

munications, marketing, and 
communications;

• possess the ability to lever-
age traditional and digital/ 

social media platforms to extend 
the reach of the County by creating 
content that resonates with broad-
er and farther-reaching audiences;

• have proven experience in evaluating, 
marketing, branding, researching, 
creating, writing, designing, producing, 
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presenting, and reformatting material to fit applicable 
media, such as newsletters, web, brochures, forms,  
letters, contracts, videos, surveys, etc.; and

• possess experience as a management professional in a
complex, similarly situated organization with comparable
challenges and structure.

Candidates must possess a Bachelor’s degree with major course-
work in communications, English, public relations, journalism,  
marketing, or a related field. A Master’s degree and professional  
development in communications, marketing, public policy adminis-
tration, or a related field is preferred. Minimum qualifications include 
five (5) to ten (10) years of accomplished strategic communications 
experience of increasing scope with a public agency or with a large, 
complex organization. This must include experience managing a team of 
communication professionals, working proactively with the media to  
establish influential and productive working relationships, as well as  
functioning successfully as a communications strategist and spokesperson 
in a politically charged environment.

THE COMPENSATION
The annual base salary range for the Chief Communications Officer is 
$141,398.40-$191,318.40; placement within this range is dependent upon 
qualifications and experience of the selected candidate. The County also 
offers an attractive benefits plan, including:

Retirement – SBCERA Retirement Formulas:
Tier I 2.0% @ 55
Tier II 2.5% @ 67

Employee Medical – Health insurance premium subsidies for employee 
and eligible dependents.

Dental Premium Subsidy

Vision – No cost for employee and dependent coverage.

Vacation – 80-160 hours per year based on years of service.

Sick Leave – Accrues at a rate of 3.69 hours per bi-weekly pay period.

Holidays – 13 holidays + 1 floating per year.

Administrative Leave – 80 hours per 
year.

Other benefits include: 
• 457(b) Deferred Compensation,
• Bereavement Leave,
• Auto Allowance,
• Short- and Long-Term Disability,
• Basic Term Life Insurance, and
• Additional Voluntary

Participation Programs

TO APPLY 
If you are interested in this outstanding 
opportunity, please apply online at: 

www.bobmurrayassoc.com

Filing Deadline: 
Open Until Filled

Following the filing deadline, resumes 
will be screened according to the 
qualifications outlined above. The 
most qualified candidates will be  
invited to personal interviews with 
Bob Murray & Associates. A select 
group of candidates will be asked to 
provide references once it is anticipat-
ed that they may be recommended 
as finalists. References will be contact-
ed only following candidate approval. 
Finalist interviews will be held with the 
County of San Bernardino. Candidates 
will be advised of the status of the 
recruitment following selection of 
the Chief Communications Officer. 

If you have any questions, please do 
not hesitate to contact Ms. Valerie 
Phillips at:

(916) 784-9080

CHIEF 
COMMUNICATIONS 

OFFICER


